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World Travel Holdings is the world’s largest cruise agency and award-winning leisure travel 
company. The company encompasses a diverse collection of more than 40 industry-leading 
brands distributing cruises, villas, hotels, resort vacations, and luxury travel services. The 
company has offices distributed up and down the East Coast of the US and in Chorley, United 
Kingdom.

World Travel Holdings gains  
employee buy-in with Litmos

Industry
Hospitality & Franchise

Sector
Employee Training &  
Channel Training

The Challenge
World Travel Holdings University (WTHU) is an internal program within World Travel Holdings 
for training employees in HR, finance, sales and marketing functions, among others. Paul  
McGrath oversees training and development for internal agents while Dustin Jones oversees 
training for the franchise side of the business. WTHU training focuses on product updates, new 
branding, internal policies, and business processes.

Before using Litmos for online training, World Travel Holdings University trained its direct- 
to-consumer staff through an internal LMS. This solution was cumbersome and would not be 
adequate as the company grew. Furthermore, it was very difficult to get training content to the 
franchise employees because they operate as a separate unit.

The Solution
In order to create a more comprehensive and complete training program, WTHU evaluated 
learning management systems using the following criteria:

• Easy-to-use interface for all users

• Single sign-on integration

• Cost-effectiveness

• In-depth reporting

WTHU chose Litmos because of its fast time-to-deployment and its intuitive user interface. 
They anticipated this will improve internal LMS usage and course completion rates, and 
improved access to training material.
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“Currently we have 
about a thousand 
courses offered in 
our account. Course 
completion rates 
are increasing every 
month.”

- Amanda Pappert, 
Support Specialist

The Results

Ease of Use

Litmos proved to be effective in getting employees to log into the LMS on a regular 
basis. Since the launch, fully 100% of WTH employees have logged into the LMS, 
compared to the 45% of employee base that had logged into their previous solution.

Progressive Deployment

Deployment took place on a progressive basis, depending on the organization’s 
needs. Total time-to-deployment for all functional areas, agents, and franchise 
employees took just two months.

Course Availability

Since WTHU launched Litmos, nearly 1,000 courses have been loaded into the 
account. Course completions have increased on a monthly basis.
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